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THESE NATIONAL TREASURES
SHOW US WHAT SELLING
HOT TUBS IS ALL ABOUT.
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INSIDE THE HOT TUB INDUSTRY

. .%’ﬁ

z

A
. f - - —

37 Rotomold to

the Rescue

Rotomold hot tubs are hitting all
the right price points for foday’s
consumers, helping retailers hit
sales numbers.

BY ROCHELLE BELSITO

41 Top Products:
Replacement Parts,
Business Services
& Distributors

67 Certified Retail
Store Endorsement

Find out what it takes to be able
fo call yourself the best. Apply for —

our independent, audited refail L
store endorsement.

SPECIAL SUPPLEMENT
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3Rredempton  National Treasures
School Retail Stars from across North America share their secrets to success and the
The annual Master Spas dealer . . . .
iip 1o Jomaica began lke any challenges that they face. Snow isn't the biggest problem retailers face in
other. But ended with a new the Midwest, a fight over water has impacted sales in California and other

mission — building a new school .
for some precocious and promising  1ales from across the industry. BY MEGAN KENDRICK

Jamaican students.

BY MEGAN KENDRICK
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Sunset Bay
Hot Tubs
Regina, SK

Falco’s Home
Resort
Spokane, WA

Tubs of Fun!
Fargo, ND

Ponderosa
Hearth & Home

Patio Pools
® & Spas
Tucson, AZ

Natio

T BY MEGAN KENDRICK

In our third annual Retail Stars edition we have expanded fo cover nine regions
of North America. Each year we have the pleasure of featuring talented and
enterprising hot tub retailers with the goal of passing on nuggets of knowledge
that they have learned along the way. It is one of our favorite stories of the year
and we hope that you look forward to it as well.
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